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Department of Marketing and Consumer Studies - University of Guelph 
Information Management: MCS*2020 

Reading List (Fall 2008) 
 
Week 2 
Mason, R. O. (1986). Four ethical issues of the information age [Electronic version].  

Management Information Systems Quarterly, 10(1), 5-12. Retrieved June 30, 2008 from 
http://www.misq.org/archivist/vol/no10/issue1/vol10no1mason.html  

 
 
Week 3 
Pink, D. H. (2005). The Book Stops Here. Wired, 13(3), 124-129. Retrieved July 2,  

2008, from http://www.wired.com/wired/archive/13.03/wiki_pr.html  
 
Boyd, D. (2005, Jan 4). Academia and Wikipedia. Retrieved July 2, 2008 from  

http://many.corante.com/archives/2005/01/04/academia_and_wikipedia.php  
 
Parry, D. (2008, Feb 11). Wikipedia and the new curriculum. Retrieved July 2, 2008 from  
 http://www.scienceprogress.org/2008/02/wikipedia-and-the-new-curriculum/  
 
Zhang, M. (2007). In defense of Wikipedia, the future of online knowledge forums.  

Retrieved July 2, 2008 from  
 http://blog.washingtonpost.com/hs/robinson/archives/2007/03/in_defense_of_w.html  
 
 
Week 4 
Drucker, P. F. (1998, Aug 24). The next information revolution [Electronic version].  

Forbes, 46. Retrieved July 2, 2008 from ABI/INFORM Global database 
 
Drucker, P. F. (1999). Beyond the information revolution [Electronic version]. Atlantic Monthly,  

284(4), 47-57. Retrieved September 2, 2008, from CBCA database.  
 
Suomi, R. (2005). Management of infrastructures: What can the internet developers  
 learn from the history of railways? [Electronic version]. Management Decision,  
 43(5/6), 896-905. Retrieved August 16, 2006, from ABI/INFORM Global  

database.  
 
 
Week 5 
Brody, R. (2006). Information ethics in the business research environment [Electronic  

version]. Online, 30(1), 38-42. Retrieved January 17, 2008, from ABI/INFORM  
Global database. 

 
Bhide, A., & Stevenson, H. H. (1990). Why be honest if honesty doesn't pay [Electronic version].  
 Harvard Business Review, 68(5), 121-129. Retrieved August 27, 2007, from  

Business Source Complete database.  
 
McHugh, J. (2004). Attention, Shoppers: You can now speed straight through checkout 

lines! Wired, 12(07), 150-155. Retrieved August 29, 2007, from  
http://www.wired.com/wired/archive/12.07/shoppers_pr.html  
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RFID – Technology Video: The Future Store Initiative [Online video]. (2007). Retrieved  

July 2, 2008 from http://www.youtube.com/watch?v=4Zj7txoDxbE  
 
How RFID Works [Online video]. (2007). Retrieved July 2, 2008 from  
 http://www.youtube.com/watch?v=yNPDgudPmXE  
 
 
Week 6 
Carr, N. G. (2003). IT Doesn't Matter [Electronic version]. Harvard Business Review, 

81(5), 41-49. Retrieved August 17, 2007, from Business Source Complete  
database.  

 
Brown, J. S., & Hagel III, J. (2003). Does IT Matter? Letter to the Editor. [Electronic  

version]. Harvard Business Review, 81(7), 109-112. Retrieved August 17, 2007,  
from Business Source Complete database.  

 
Willis, R. (1986). Corporate cloaks and daggers. [Electronic version].  
 Management Review, 75(2), 41-45. Retrieved August 30, 2006, from  

Business Source Complete database.  
 
Finder, J. (2006). The myth of the corporate spy. [Electronic version]. Forbes,  

177(12), 36. Retrieved August 30, 2006, from Business Source Complete  
database.  

 
 
Week 7 
Kale, S. H. (2004). CRM Failure and the Seven Deadly Sins [Electronic version]. 

Marketing Management, 13(5), 42-46. Retrieved July 3, 2008, from  
Business Source Complete database. 

 
Kisluk, M., & Gross, W. (2006, Oct 4). Uh-oh, that data's gone. Now what? [Electronic  

version]. The Globe and Mail, pp. B9. Retrieved July 3, 2008, from Canadian  
Newsstand database.  

 
ConsumerAffairs.com – Data Breach [Online video]. (2007). Retrieved January  
 11, 2008 from http://www.youtube.com/watch?v=TyIPC0eyrxY  
 
The Real Hustle – The I.D. Theft Hustle [Online video]. (2007). Retrieved from  
 July 3, 2008 from http://www.youtube.com/watch?v=A-3ShEroG40  
 
 
Week 8 
McGovern, G., & Moon, Y. (2007). Companies and the Customers Who Hate  
 Them [Electronic version]. Harvard Business Review, 85(6), 78-84. Retrieved  

July 3, 2008, from Business Source Complete database.  
 
May, M. (2005, December). When it's good to sell your customers [Electronic  

version]. Marketing Direct, 47. Retrieved July 3, 2008, from ABI/INFORM Global 
database.  
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Tsai, J. (2008). Lollipop loyalty [Electronic version]. Customer Relationship  
Management, 12(6), 22-27. Retrieved July 3, 2008 from ABI/INFORM Global database. 

 
Marketplace (2004). Getting to know you [Online video]. Retrieved July 3, 2008, from  

http://www.cbc.ca/consumers/market/files/services/privacy/loyalty.html  
 
CBS News (2007). The Price of Loyalty [Online video]. Retrieved July 3, 2008 from  

http://www.youtube.com/watch?v=CZKOOLe5FdQ  
 
 
Week 9 
Spanbauer, S. (2007). Is Google Too Big? [Electronic version]. PC World, 25(8), 18-20.  

Retrieved July 3, 2008, from Business Source Complete database.  
 
Downes, L. (2007). The Pointless Privacy Debate [Electronic version]. CIO Insight, (83),  
 21. Retrieved July 3, 2008, from Business Source Complete database.  
 
Vaas, L. (2007). Is it OK for Google to own us? [Electronic version]. eWeek, 24(24), 16- 

17. Retrieved July 3, 2008, from Business Source Complete database.  
 
Halici, O. & Mayer, J. (2007). Google: I want your soul [Online video]. Retrieved July 3,  

2008 from http://www.youtube.com/watch?v=bKLOfm4itow   
 
CBC News Today. (2007). Google accused of eroding privacy [Online video].  
 Retrieved July 3, 2008 from  

http://www.youtube.com/watch?v=pcRBqFyclBw  
 
 
Week 10 
Fenner, A. (2002). Placing value on information [Electronic version]. Library Philosophy  

and Practice, 4(2). Retrieved June 30, 2008 from  
http://www.webpages.uidaho.edu/~mbolin/fenner.pdf  

 
Goldhaber, M. H. (1997). Attention shoppers! [Electronic version]. Wired, 5(12). 

Retrieved July 3, 2008, from 
http://www.wired.com/wired/archive/5.12/es_attention_pr.html  

 
Voyles, B. (2002). What to say to an 800-pound gorilla and other rules of collaborative  

commerce [Electronic version]. Operations and Fulfillment, 10(12), 16-19. Retrieved July 
3, 2008, from Business Source Complete database.  

 
IBM TV AD – Killer App [Online video]. Retrieved July 3, 2008 from  

http://www.youtube.com/watch?v=3LkQrtCIFA4 
 
 
Week 11 
Barlow, J. P. (1994). The Economy of Ideas. Wired, 2(3). Retrieved July 3, 2008, from  

http://www.wired.com/wired/archive/2.03/economy.ideas_pr.html  
 
Barlow, J. P. (2000). The Next Economy of Ideas. Wired, 8(10). Retrieved August 20,  
 2007, from http://www.wired.com/wired/archive/8.10/download_pr.html  
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Swanson, S. (2002). Employers take a closer look [Electronic version]. InformationWeek,  
 (897), 40-41. Retrieved July 9, 2008 from ABI/INFORM Global database. 
 
Johnson, M. (2004, May 31). Big Brother IT [Electronic version]. Computerworld, 38(22),  
 18. Retrieved July 9, 2008 from ABI/INFORM Global database. 
 
 
Week 12 
Anderson, C. (2004). The Long Tail. Wired, 12(10). Retrieved July 3, 2008, from  

http://www.wired.com/wired/archive/12.10/tail.html  
 
Anderson, C. (2008). Free! Why $0.00 is the future of business. Wired, 16(3). Retrieved  

July 3, 2008 from http://www.wired.com/print/techbiz/it/magazine/16-03/ff_free  
 
Schneier, B. (1999). The uses and abuses of biometrics [Electronic version]. Communications of  

the ACM, 42(8), 136. Retrieved July 9, 2008 from Business Source Complete database. 
 
Biometric security [Online video]. (2007). Retrieved July 9, 2008 from  

http://www.youtube.com/watch?v=CL3Mjn7uAnA  
 
Biometrics II [Online video]. (2007). Retrieved July 9, 2008 from  
 http://www.youtube.com/watch?v=rO2vrpMemWk  
 
 
Week 13 
McCormack, A. (2007, Oct 3). The case for a chief wisdom officer [Electronic version].  
 Financial Times, 2. Retrieved July 3, 2008 from ABI/INFORM Global  

database. 
 
Weinberger, D. (2006). Was there always information? [Electronic version]. KM World,  
 15(2), 18, 30. Retrieved January 17, 2008 from ABI/INFORM Global database.  
 
The Petabyte Age: Because more isn’t just more—more is different. Wired, 16(7).  

Retrieved July 3, 2008 from  
http://www.wired.com/science/discoveries/magazine/16-07/pb_intro  

 


